Semi-Structured Interview with P5

Section A: Demographic Section

1. What is your age? 36–50 age range
2. What is your gender? Male
3. What is your current level of study? postgraduate programme
(high school, Bachelor’s, Master’s, PhD)
4. Are you currently studying abroad or planning to study abroad? Graduated 
If yes: Which country are you studying/planning to study in? UK
5. What field of study are you most interested in or currently pursuing? Business Management, IT industry (Sales management)
6. How would you describe your English and French proficiency? (optional; helps in analysis) Fluent
Section B: Introduction & Background
7. What motivated you to consider studying abroad? My motivation to study abroad includes gaining international experience, exploring new cultures, facing new challenges, and accessing broader academic and professional markets.
8. How early did you start thinking about studying overseas, and what first made you interested? I began considering studying overseas several years ago and later moved to the UK after a period of planning and preparation.	Comment by Elvira Bolat: Add a question about digital literacy and daily use of social media to contextualise their media behaviour (e.g. “How much time do you typically spend online each day, and what do you mainly use social media for?”).
9. How often do you use social media, and what are your main reasons for using it day to day? I spend roughly 10–15% of my day on social media, and I don’t use it every day. Most of the time, I prefer using websites, Google, and AI tools instead. (webinars and meeting people online) whatsapp group chats (students professors during my study)
10. Have you discussed your study abroad plans with family or friends? If yes, what kind of support or opinions have you received? Yes, they supported me emotionally.	Comment by Mariana Consoni Rubio: This could add a cultural context (family influence) to the interview
 


Section C: Use of Social Media (UGT)	Comment by Elvira Bolat: I feel like the questions mainly address social media as an information source but not enough as a social influence and identity space - this is important for both UGT (social connection gratification) and Postcolonial Theory (cultural identity negotiation).
(Explores how and why social media is used)
11. Which social media platforms do you use most often to find information about studying abroad? (TikTok, YouTube, Instagram, Facebook, others).
I mainly use YouTube and Linked In. I use YouTube because it has professional channels and makes it easier to find reliable information. 
In addition to the above social media platforms, I rely heavily on official university websites, as well as an education agency website and its professional pages on LinkedIn, when searching for information about studying abroad.
12. What kind of information are you usually looking for on these platforms?
On YouTube, I mainly look for professional and educational content such as case studies, presentations, conference talks, and expert discussions. On LinkedIn, I look for webinars and opportunities to engage or communicate with professional experts in the field.
· Can you give an example? I watch university webinars and videos where professionals discuss study abroad programmes and career pathways.
13. How do interactions on social media, such as comments, discussions, or following certain pages, help you feel more connected to others who are also studying or planning to study abroad? I don’t really engage with them. Most comments and interactions are full of arguments and contradictions, so they don’t make me feel connected to others.
I interacted with people more in Linked In because they are more professional comparing to other platforms like TikTok, Instagram and other platforms (in Linked In I found them more insightful).
	(Probes):
· Do you engage with other Algerian or international students online? No, I don’t usually engage online with other students. I only connected with some after I arrived here, mainly through WhatsApp. 	Comment by Mariana Consoni Rubio: As Elvira suggested, make sure you have enough factors to provide you answers according to UGT	Comment by Oussama Khettabi: I’ve added other questions below to cover all UGT elements
· Have you joined any online communities or groups related to study abroad? No
· How do these interactions influence your feelings about belonging or confidence in studying abroad? (After arriving to the UK) My discussions mostly focus on daily issues, such as finding a job and exploring legal ways to stay longer in the UK. These conversations feel positive, as sharing concerns and experiences is always morally supportive.

14. Do online interactions give you emotional support or reassurance about study abroad? Not always. It depends on the situation. (My interactions take place mainly in WhatsApp groups.
15. Does seeing Algerian or North African students online make destinations feel more relatable? I don’t rely on others’ experiences. I mostly watch professional videos and content from official university accounts.
· Do you feel that social media content reflects your identity, values, or cultural background in any way? Not really
· Do you feel that social media content is personalised for you? Not really
· How do you think that happens? As I mentioned earlier, I don’t use social media much, so I don’t really notice any personalised content.

16. Do student stories or vlogs influence your expectations or feelings? No
17. Do you ever feel overwhelmed or confused by the amount of information online? No 
· If yes, what made you feel that way?
18. Do you prefer content from official university accounts or students/influencers? Why? I prefer content from official university accounts because their information is more reliable and trustworthy.

Note: I initially planned to study in Canada, but that didn’t work out, so I applied to the UK. I visited an education agency office in Algeria, discussed my options with them, and the process went smoothly. They convinced me to choose the UK, highlighting benefits like employment opportunities and immigration pathways, as my goal was to stabilise my situation.
When I started the process, about a month later, the UK changed its immigration rules. They had assured me that I could bring my dependents. After being convinced, I shared the plan with my family. If I had known about these immigration rule changes in advance, I might have reconsidered my options.

Section D: Push–Pull Factors	Comment by Elvira Bolat: Good focus on motivations and perceived opportunities.
(Explores motivations and how digital content influences destination choice)
19. What factors “pushed” you to look for opportunities outside Algeria (job prospects, infrastructure, quality of education)? A combination of factors pushed me to look abroad, including limited job prospects, infrastructure limitations in Algeria.
20. What factors “pulled” you towards particular countries or institutions (reputation, employability, student life)? The main pull factors were the international reputation of UK institutions, the employability opportunities available after graduation, and the post-study immigration pathways.
21. How has social media influenced or changed your perceptions of these destinations?  Social media did not play a major role in shaping my perceptions. Instead, my understanding was influenced mainly by professional guidance from the education agency and educational consultants, whose content I followed on LinkedIn and YouTube.
· Can you recall a post or video that shaped your opinion? My perceptions were shaped primarily through direct communication with the Education agency office in Algeria, in addition to professional and informational content shared by education specialists on LinkedIn and YouTube.
· How do you evaluate and compare options based on what you see online? I did not rely heavily on online comparisons. My decision was mainly informed through face-to-face discussions with the Education agency office, which highlighted the UK’s academic reputation and clear immigration and post-study pathways.
22. Have you ever changed your preferred destination after seeing content on social media? Not directly due to social media content. However, my preferences were influenced by discussions with friends studying in Canada, advice from the Education agency office, and insights from education professionals, rather than online content alone.
· What kind of content influenced you? Professional content in YouTube and Linked In
23. What practical factors influenced your choice of country or institution when planning to study abroad? Attractive immigration pathway suggested by Education agency.
· How did the costs of studying abroad affect your decision? Costs were a consideration, but they were not decisive. My decision was influenced equally by other factors such as education quality and future opportunities (decision was based on other factors)
· How did personal safety or security influence your choice? It wasn’t the main influence on my choice.
· How did visa requirements or ease of obtaining a visa play a role? The visa process was relatively straightforward, although it was financially costly.
· Did any of these factors interact with what you saw on social media? No, these factors were not influenced by my engagement with social media.

24. Do you combine what you see online with advice from friends or family when choosing where to study? I did not combine online content with advice from friends or family. My decision was mainly guided by professional advice and direct consultations rather than online information.
Section E: Trust, Perceptions and Decision-Making	Comment by Elvira Bolat: good - there is strong link to consumer trust and evaluation
(Connects to consumer behaviour and critical evaluation)
25. How much do you trust the information you see on social media about universities abroad? I do not fully trust information found on social media. I generally prefer relying on official university websites and verified institutional accounts rather than informal social media content.
26. What makes you believe (or doubt) the content you find online? My level of trust depends on the platform and the professionalism of the content. Casual platforms such as Instagram and TikTok often present information in a simplified or informal way, which I do not consider suitable for a serious decision like studying abroad. In contrast, professional platforms such as LinkedIn are more credible. On YouTube, I choose content produced by recognised professionals and study-abroad experts. Overall, not all social media content is equal; credibility depends on the seriousness and professionalism of the platform and the content creator.
27. How does what you see on social media compare to what you hear from agents, or official university websites? I find agents and official websites to be more detailed, accurate, and reliable.
28. In what ways does social media reduce (or increase) your uncertainty about studying abroad? Social media can reduce uncertainty when the information comes from official university pages or recognised institutions, as these tend to be more professional and trustworthy. Unofficial or informal content, however, does not reduce uncertainty and may sometimes increase it.
29. Can you walk me through how you go from first discovering a university to deciding whether to apply? At the beginning, my main motivation was a strong desire to leave Algeria in search of better opportunities and a more stable future. I initially placed my hopes on Canada, but when my application was rejected.
After that experience, I came across the Education agency office in Algeria and decided to walk in and speak to them directly. What followed was a long and meaningful face-to-face conversation, where I openly discussed my ambitions, concerns, and options for studying abroad. That discussion played a significant role in restoring my confidence and helping me see new possibilities.
Based on those in-depth discussions, the advisors introduced the UK as a realistic and promising option and provided me with a short list of universities connected to Education agency pathway programmes. A UK University was one of those options. Because the list was limited, I had to choose from within those recommendations. This structured guidance and personal support led me to decide on a UK University, as the next step in my journey.

· How did you first hear about this university or programme? I first heard about this UK University through a face-to-face consultation at the Education agency office in Algeria, where they provided a short list of UK universities linked to Education agency pathway programmes.
· When comparing universities, what sources or social media content did you find most useful or trustworthy? I relied mostly on official university websites, Education agency’s professional pages, and expert content on LinkedIn and YouTube. Casual social media platforms were less useful.
· Do you think some content creators or online sources are more reliable than official institutions? No
· How did social media influence your sense of risk or uncertainty about applying? Social media had little impact on my sense of risk. I depended on professional guidance from Education agency and official sources, which helped reduce uncertainty and gave me confidence in my decisions.

Section F: Cultural Context & Postcolonial Lens	Comment by Elvira Bolat: this is good for contextual insights
(Explores the Francophone legacy vs new influences.)

30. How does Algeria’s historical and linguistic relationship with countries like France influence your study destination choices? It did not play a significant role. My choice of study destination was driven primarily by immigration and career opportunities rather than historical or linguistic ties with Francophone countries.

31. Do you think social media exposes you to other destinations outside this traditional Francophone sphere? How?  Social media was not a major factor in exploring destinations. My decisions were guided more by professional consultations and practical considerations than by exposure through social media.

32. Do you feel that social media helps challenge or reinforce these traditional preferences?
Social media did not significantly influence my traditional preferences. My choice of the UK was based on factors like institutional reputation, quality of education, democracy, and long-term opportunities rather than social media content.

33. Do you feel that studying in an Anglophone or Francophone country says something about your identity?
Studying in an Anglophone country was not about identity. It was a practical decision focused on immigration pathways, quality of education, and career prospects, rather than cultural or linguistic identity.

In brief, my decision to study abroad was primarily part of an immigration plan, rather than being driven by study preferences or language considerations. When I chose the UK, I focused on factors such as the reputation of institutions, democratic environment, and high quality of education, despite the higher costs. I’m proficient in English, French, and Arabic, so language and cultural adaptation were not a concern. 
Section G: Integration & Expectations
(Explores expectations and post-arrival perceptions.)

34. How do you imagine your study experience abroad based on what you’ve seen online? My actual experience has been different from what I imagined or from what I had seen online and discussed with the Education agency.
35. Do you follow or interact with current students or alumni online? How has that shaped your expectations? I interact with current students and alumni mostly after arriving here, once I met them in person. Since then, I have stayed in contact through WhatsApp and LinkedIn.
36. Are there any concerns or doubts that remain despite using social media? Any concerns or doubts only arose after arriving here, not before.
37. How do you think your online impressions might differ from the reality of living and studying abroad? Online impressions can differ a lot from the reality of living and studying abroad. Personal experience is essential to fully understand this reality. In my case, my experience has been unique and may differ from that of other students, as it depends heavily on individual circumstances and personal context.
· Have you thought about possible challenges such as cultural differences, discrimination, or adapting to a new academic environment? Not at all
· How do you expect to handle these if they occur? I expect to adapt effectively, as I’m multilingual and speak English, French, and Arabic, which helps me navigate different cultural and academic environments. 

38. How Do you expect to use social media once you arrive abroad (to stay connected, get help, build community)? I expect to use social media primarily through WhatsApp groups with professionals I already know here, and LinkedIn to stay connected with professional peers and colleagues I met, as well as to access guidance and support.

Note: My experience so far has not fully matched my expectations. It has been expensive, and in some ways disappointing, due to the high cost of living and the challenges in securing immigration related opportunities.

Section H: Closing
39. If you were advising another Algerian student, what would you tell them about using social media to plan their studies abroad? I would advise caution when relying on social media, as much of the content is not always valuable or trustworthy. It is important to seek guidance from experienced professionals, clearly understand your own goals, and carefully plan your study and immigration project. Social media can be useful, but only if you know how to use it properly and critically.
40. If you had to rate the influence of social media on your decision on a scale from 1–10, what would it be, and why? I would rate it around 2 or 3 out of 10. Social media had minimal influence on my decision; my choices were guided primarily by professional advice, official university information, and practical considerations such as immigration pathways and institutional reputation
41. Is there anything else you’d like to share about your experience? Overall, my experience so far has been challenging and not exactly what I had imagined. It has been expensive, and some aspects of studying and living abroad have been disappointing, especially given the high cost of living and the increasing difficulty of immigration processes.



