Ibrahim 
Okay, thank you for participating my data collection interview. Thank you very much. So my first question will be, in what way has your purchasing habit evolved due to the emergence of digital retail platforms?

Participant 
I would say that my habits has increased due to digital retail platforms, I would say, there's an increase in quantity, amount of products that I buy since the emergence, and the amount of times I buy things would also, I would say, also have increased.

Ibrahim 
Thank you. My next question will be, what aspects influence your choice to purchase online instead of in a store. Shopping. Can you give me an example?

Participant 
I would say online is better for me because there is there's more options, there's more products I can see. I would also say the amount of products that you can see at just one sitting. Instead of going to multiple places, it's more convenient to shop online than to go in store, as well as because of the amount of products there is, you can see if there's better deals, better prices you just have, the more options you have, the better it is for you, in my opinion.

Ibrahim 
Thank you. How do you compare products before buying? Do you prefer digital or traditional methods?

Participant 
Traditional methods in general, I think is better because you can actually see the product. You can feel it, see how it works, usually, when you're buying in store, there's like customer service. You can ask them any questions you want, and they'll reply to you straight away. But I would say online, you have to rely on other people, because you don't actually have the product. So you have to rely on other people, which is, which is hard, because you don't know if they're telling the truth or they might have a different bad experience. To you, one person might have a good experience, one person might have a bad experience. So because of that, you have to look at reviews for online. You also look at look. Have to look at the description of what the manufacturer says,

Ibrahim
yeah, thank you. Okay. My next question will be, what digital platforms do you use regularly, or how do they influence your purchase decision?

Participant 
100% I'll say I use Amazon the most, and because I use them the most, because of the user interface is so easy to use, they have so many options, even though I know from my experience, the prices are more expensive because of how easy it is to use, as well as their customer service is great, I don't mind spending a bit extra because of it. And because they, I would also say, they also list it. Well, majority of stores, I would say, do it. But Amazon, do it the best, in my opinion, because they show like, they show all the reviews, so the best ones will always be at the top and the worst ones will always be at the bottom. So you know, the best product for the majority of people, what it was, yeah,

Ibrahim 
exactly, okay. What are the challenges you face using digital technologies? How did you respond to it?

Participant 
Definitely, I would say customer service is hard for  some online stores, because I feel like they make it difficult because they want to retain a sale. It's hard to sometimes you have to email them. It takes time, and they don't understand your question and whatnot. That's why I always prefer Amazon, because they make it so simple for you. They reply to you straight away. They have a they had, they use AI, if I'm not mistaken, I forgot which what it's called. They use that for customer service, which makes it super easy.

Ibrahim 
I think the chatbot. 
Participant 
yeah, yeah, okay.
Ibrahim 
 which factors impact your likelihood of adapting new digital technologies?

Participant 
Definitely convenient. I think that's the main thing for buying things online. Majority of people do it for convenience. You can sit at your home the next day, your your products come. You don't have to leave the house, you don't have to spend money on petrol travel. It's just very simple to do and because, and also the main thing, another thing, is that, because there is so many products. You have so many options, as I've said so many times, it just makes it you can see what you actually want, and you can compare things very easily. But all comes down to convenience, in my opinion.

Ibrahim 
Yeah, thank you. What do you think about your generation? Buying habit and digital engagement in comparison to older generation? 

Participant 
I would say, my generation,  the younger generation definitely spend more because we're, I would say, because we're used to online methods and and I would say the older generation don't spend as much as online, but that's because they may find it difficult to use, and they used to buy things in store. And

Participant 
I would say, we the younger generation also imposed by a lot compared to the older generation.

Ibrahim 
Okay, do you believe digital platforms are aligned with your demographics? If so. Why? If not, why not?

Participant 
Most definitely, I would say

Participant 
it's because. I would say I'm not sure on the statistics, but if I was to guess, majority of online sales would be for the younger generation, yeah. So they would definitely want to target target the younger generation, because they provide majority of their sales, and that's how they make the most money. Yeah,

Ibrahim 
can you provide a specific example where you witness age related differences in digital platforms?

Participant 
I would say recently, when my dad bought a outdoor dining set. Yeah, he will. He was initially, he browsed the line and he saw the product, and he wanted to get it. And when, if I was in that situation, I would have just bought it and just wait for the delivery to come. But he actually went to the store. He wanted to see it. He was asking questions, whatnot, and he also negotiated the price down. So I'll say that's the difference between the younger and the older generation. How the older generation prefer to be in store, while the younger generation just, would just want the convenience and just for it to come. Yeah, the next day. Yeah.

Ibrahim 
Thank you. Thank you very much for participation. That's all today.



