Ibrahim 
Thank you for participating the interview in my data collection. Thank you very much for coming. So in this interview, I will ask this nine question, and you will give your answer, and we will only use your response for our data analysis, and it will keep in safe in the Bournemouth University storage. So the first reaction is, in what ways has your purchasing habit evolved due to emergence of the digital retail platforms?

Participant 
it's probably increased the amount of things I look at. I mean, before, before digital media, you'd be using magazines or television advertising, radio advertising and and going to the shops. But now you've got a whole broad range of stuff all over the world that you can look at and decide, too much, to be honest, way too much. Yeah, but I think, I think I'd probably buy more things. Yeah, but, sometimes you want to see things, do you know? I mean, yeah, I think so, I think, I think that's how it's changed, really. I mean, it's just a click of a button now and you can find what you're looking for. Yeah.

Ibrahim 
Thank you very much. Okay, so my next question is, what aspects influence your choice to purchase online instead of any store shopping? Can you give me an specific example?

Participant 
Its probably price is the main thing you because you can find you can find deals that you can't find on the high street. Sometimes you can, but really it's that broad range of availability and our Chinese friends who undercut the prices of, say, tools and equipment like that you can get very cheaply online, but Yeah, the advent of eBay and the Chinese companies certainly influencing my purchasing, but not always, not always. There's some things like I said, you want you want to see, you want to touch, you take you're taking a chance online. Things aren't always what they seem. Yeah, yeah, yeah. Sometimes it is different. Sometimes you look at a nice chair, yeah, when it arrives, yeah,

Ibrahim 
yeah, it's really my next question will be, how do you compare products before buying? Do you prefer digital or traditional method?

Participant 
I think I think I prefer,  digital. I like looking at reviews and what customers think. That's complex these days, because there's so many fake ones, yeah, but I think, I think the way the fake ones have written, you know, that's not, that's not a purchaser, yeah, you know, that's somebody that's got an interest in selling. But I said before, sometimes when you're comparing things, you want to go and see them. You know, if you're you want to feel the quality of something. You know, there's like, fabrics and stuff like that. You You want to feel what you're getting, or you want to try something on. Yeah, you know, it's but I think, I think for price comparison, online digital access gives you a great idea of prices. So that's that's a key thing for me. 

Ibrahim 
Thank you. Okay, my next question will be, what digital platform do you use regularly, and how do they influence in your purchase decision?

Participant 
When you say digital platform? What? What do you mean? What? What types of digital platforms like, like, Google, Amazon,

Ibrahim 
yes.

Participant 
um. I'll use use Amazon regularly, eBay less regularly. I like Amazon because their delivery times, and sometimes I'm quite happy to pay a couple of pounds more because I know I'll get it tomorrow. Yeah. Or you use temu from China, yeah, AliExpress, all the traditional ones, yeah, and Etsy, occasionally.Probably Amazon the most Yeah,

Ibrahim 
is there is any reason for choosing this type of platforms to very much for you, like the convenient or the price, or anything

Participant 
Amazon for convenience. And sometimes, when they've got deals on their prices are fantastic, yeah, really good. But like all all these platforms, you've got to know your prices, because, yeah, like Timu and AliExpress, you can get some amazing deals, yeah. And then when you go to buy them, they want you to spend a bit more and a bit more, a bit more to get free delivery or or to get that deal, yeah. And I, I don't like that, and I don't do it, but some amazing stuff for amazing prices out and but probably Amazon. Amazon's probably the
best for you? Yeah, a huge range. Yeah, very good. To look very good.

Ibrahim 
Okay, my next question is, what are the challenges you face using digital technologies, and if so, how did you respond to it? 

Participant 
I think fight capital isn't, isn't the right word, but people that are advertising things that are too good to be true, that probably wouldn't arrive. And once again, when if you, if you see something that's too good to be true, you start to review that business and on that with with the independent review sites like trust review and people you know, you see that these companies are a bit of a problem,and unsolicited emails and stuff that you get junk mails and see, yeah, or you just got to be, you got to be trying to be wise to it all, yeah, because there's a lot of people out there trying to take advantage, and you just got to try and be as as savvy as you can. Yeah, occasionally, I've bought things, you know, from Facebook adverts and stuff like that. And then they're slightly misleading, where they're saying they're coming from the UK, yeah, and then it doesn't come, it doesn't come. And then eventually, fortunately, it's always arrived from, from China or wherever, yeah. But there's, there's a big gray area. There's people misleading where they're based, where it's coming from, how many days delivery? So that's, that's the main challenge, and and being just being careful how you pay for things, you know? Yeah,

Ibrahim 
thank you. My next question will be, what factors impact your likelihood of adapting new digital technologies?

Participant 
I don't I don't really know how to answer that. I'm not sure what that means. It's talking about there is like the factors which might influence you to adapt in new technologies. For example, if I give an example for for retail supermarket, you can order and delivery from your home. And they can, and they can deliver on the on your door. So this kind of all right, also, if you go to the retail supermarket now, you can do your shopping by using some we've we've used some of that in the past, and deliveries, yeah, and I'm not overly happy with other people choosing my food, if you know what I mean, yeah, understood, I don't. So I've, I've discounted that a bit. No, never say never. I. And it's the same with, you know, like, like just eat, and people like that that are delivering, delivering takeaways and food and stuff like that. I've not, I'm not really a fan. And when, when you live slightly out of the town, like we're doing over and a lot of these things aren't available to you, yeah, so I don't discount using them. I have used them. And if I don't, if I don't like it, I like going to the shops. I like going to the supermarket. And a lot of people have got time constraints, so I know I'm open to it, yeah, okay,

Ibrahim 
what do you think about your generation buying habit and digital engagement in comparison to your younger generation? 

Partcipant 
I think it varies a lot. I'm very pro digital, but there's a lot of people my age that are very, very anti and so I think it's almost, it's almost black and white. Some older people struggle with the technology I've used it.there's a lack of trust. We all experience these strange things that happens with our phones when we've been talking about something, yeah, and then you go under Facebook and there's adverts for what you've been talking about. So we know, we know these things have the ability to listen to what you're saying. They have a microphone, and potentially that can be, that can be used. It's interpreted by AI and then these, it's not people listening, it's aI that's listening and then popping adverts into things that you use. And I think, I think a lot of people don't like that, and they're suspicious of it. They're suspicious of the big companies like Apple and Google, especially the amount of data that they suck in from this all and build up these profiles all to do advertising. And then I think some people genuinely struggle with the technology.Yeah, they don't understand the complex. You
know, when it when something doesn't work, yeah, you know, I'll get around it. Someone else it doesn't work. They saw rubbish. Yeah, yeah.

Ibrahim 
Okay, my next question will be number eight, do you believe a digital platform are aligned with your demographics? If so, why and if? If not? Why not? Can you give me some example ? 

Participant 
I find I receive, I receive age related advertising to plan my funeral. But I'm not sure. I'm not sure I get, I get a vast array of stuff. I don't I never think, apart from a few things. I personally don't think this is particularly age related, but then I don't get very young based stuff do. I mean, it seems to, I think they've, I think they've got enough information about me now to target me a bit more accurately. So I suppose it is, I suppose it is aligned, an example, I don't know, really, it'sreally, it's about the sort of pushed advertising that you, that you receive, is probably slightly more age related, butnot hugely, okay.

Ibrahim
Thank you. Can you provide a specific example where you witness age related defiances in a digital platform? Is that mean, for example, in in your eyes, or in your experience you you saw someone experience difficult to using this kind of platforms.

Participant 
Well, only, only people I've been in contact with that that really. Struggle with.I think
some of that, some websites and stuff like that, are not the most user friendly things, and it gets very complicated buying something sometimes, and knowing what you're doing. And so I think, I think it's just that, that age thing, and people that aren't terribly fluent at using laptops or mobile phones and what have you struggle with with digital platforms. I think,yeah, then they're not familiar with this kind of every, every, every platform is different, you know, some of them are very easy, yeah, to buy something like Amazon, very easy to buy something, yeah, the, you Know, Teemu and Ali Express, a little bit more difficult to buy something, although this young lady can buy stuff very easily, yeah. So I think, I think most of that, the answer to that one is a, is that skill set thing? Again, with older people, some older people just don't, yeah. They don't. They don't particularly want to use it. They don't want to learn, yeah, and then when they have to use it, they struggle. Yeah. So I think that's really my answer to that. And some platforms are much easier to use than others,
Ibrahim 
yeah. Thank you. Thank you very much for your answering the question and also for participation my data collection, also the interview. Thank you very much for your help. Applause.

